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Safe Harbour

This presentation and the accompanying slides (the "Presentation”), which have been prepared by Adlabs Entertainment Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may
not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’'s future business prospects and business
profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such
forward looking statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and abroad, ability to attract and retain highly skilled professionals, time and cost over runs on contracts, our
ability to manage our international operations, government policies and actions regulations, interest and other fiscal costs generally
prevailing in the economy. The company does not undertake to make any announcement in case any of these forward looking
statements become materially incorrect in future or update any forward looking statements made from time to time by or on behalf
of the company.



Adlgbs - First and Only GlobakScale

Theme Destination in India *

Theme Park — Adlabs
Imagica

ADLABS '

\MAMC

Water Park —
Aguamagica

Family Hotel - Novotel

NOVOTEL

No. of people visited since opening — 2. /MN

Footfalls growth for H1FY16 — 98% (Y—O—Y)

H1 FY16 Revenues / EBITDA (INR mn) - 1,222 / 185

Digital sales as percentage of overall ticket sales - 26%

Agent Network — 3,500 (up 3.7x since January 2015)

116 rooms of Novotel Imagica opened to guest on | oth Se ptem ber 2015
Awared India’s best Theme Park in India's most trusted Brand Awards - 20715
Tripadvisor's Traveler's choice awards — 2015

No. of Rides: indoor/outdoor mix — 39 rides (1 O Indoo I’)

Capacity: breakup by park — 15,000 visitors per day at Imagica and 5,000 visitors per day at

Aquamagica
Highest single day footfall — 1 7,250
Imagica No. of Facebook likes — 884k

No. of Youtube views — 3.3MN

Integrated One-Stop Wholesome Family Entertainment Destination
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Growing Footfalls & Revenue ™
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Total No. Of Guests (nos.)

787,310

B imagica M Aquamagica

667,310
579,233

397,183
235,691
H1 FY14 H2 FY14 H1FY15 H2 FY15 H1FY16
Total Revenue (in mn)
B imagica

B Aquamagica

- Novotel Imagica 943
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Growing Footfalls & Revenue ™
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Total No. Of Guests (nos.)

B imagica 539,187
Bl Aquamagica

340.460 367,019

300,291
216,127 248123

181,056 ‘sl RN EEENE B | A

238,773

104,782 130,909

QLFY14 Q2FY14 Q3FYl4 Q4FY14 QL1FY15 Q2FY15 Q3FY15 Q4FY15 QlFY16 Q2FY16

Total Revenue (in mn)

B imagica 850
Bl Aquamagica
[ Novotel Khopoli

679

QlFY14 Q2 FY14 Q3FY14 Q4 FY14 Q1FY15 Q2 FY15 Q3 FY15 Q4 FY 15 Q1FY16 Q2 FY16
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Revenue Break:cup: H1 FY16 *
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Revenue Build-up (Rs. mn) Revenue Break-up

109 . 1222 19 4%
; w440 9%

s [ 163

71%

Ticketing F&B Retail Hotel Others Total W Ticket WF&B WRetail =Hotel ®Other

Revenue

Indian Parks have 85-90% Ticketing Revenue Potential to increase non-ticketing
revenue by way of Sponsorship, F&B and Retail Merchandise Sales
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Revenue Break:cup: Q2 FY16

%

-

Revenue Build-up (Rs. mn) Revenue Break-up

372 305 °7°

10%

.. [l

66%

Ticketing F&B Retalil Hotel Others Total " Ticket WF&B ®Retail = Hotel ®Other

Revenue

Per footfall F&B and Retail & Merchandise revenue has improved on YoY basis as
well as QoQ basis



0.2
0.2

\
.V H1FY15  H1FY16 |  Q2FY15  Q2FYle | Fyi4 Fyis5
|
f |
|
|
|
Revenues I
|
|
\ I
Q2 FY15 Q2 FY16 | FY 14 FY 15
/
EBITDA
\ -62.6
H1 FY15 H1 FY16 Q2 FY15 Q2 FY16 FY 14 FY 15

*Figures in INR mn 8



Novotel Imagica was opened to public on 16th September 2015

= Average occupancy has been ~67% for September 2015

Adlabs Imagica was awarded India's best Theme Park in India's most trusted Brand Awards

2015 conducted by Media Research Group (MRG)

Launched Mobile App on 16th May 15 on Android & on 4th Aug 15 on 10S

= Total Downloads at ~1 lakh

H1 FY 16 has grown 98% in footfall over H1 FY 15
= Q2FY 16 has grown by 15% in footfall over Q2 FY 15

= Though the footfall grew over last year, but were less than our internal targets, as we
were impacted by disruption and closure of Mumbai - Pune Expressway, due to recurring

landslides in the month of August & September "15

= We were also impacted due to civil unrest in one of our key markets Gujarat.

Significant progress on Snow Park, to be opened to public by Q4 FY16
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Novotel Imagica - Hotel *
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Novdtel Imagica Khopoli - the First Theme

Park Hotel in India %

*
4 N 4 N
Positioning Facilities Operations
Family hotel will help us position Apart from being in close proximity, To be managed under the name
Adlabs Mumbai as one-stop a the Hotel would also have Banquet “Novotel Imagica Khopoli” by Accor
destination for entertainment, Halls, Conference Rooms, Specialty Group Company
corporate meetings, off-sites and Restaurants, a Gourmet Bar and
other events Recreation Areas
\ J \ J

Location
Occupancy *

100% - 92%

%
90% - 86% 80% 82%
80% - —_—
70% - 63% 64%

60% -
50% -
40% -
30% -
20% -
10% -
0% T . T . T )
Week 1 Week 2 Week 3 Week 4 Week 5 Week 6

* These are early days and with the current inventory ® Maharashtra ® Gujarat ® Delhi/ NCR = AP = MP ®Rol = Intl.

- First Phase of 116 was successfully launched on 16t September 2015
- Average occupancy for the month of September 2015 has been ~67%
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Half Yearly Profitability S.tateﬁwen;g

*

Particulars (Rs. mn) H1 FY16 H1 FY15
Footfall 787,310 3,97,183
Revenue 1,222.2 720.7
- Raw Material 113.3 57.0 _
...... Advert|5ementsalesandmarketmgexpenses30331672
....... E mployeebeneﬁtsexpense30322049
....... R epa|r5and|\/|a|ntenance745323
....... P owerfuelandwater773539
Otherexpenses ............................................................................................................................................. ............................ : 659 .............................. .......................... : 723 .............................
EBITDA 184.8 33.1
EBITDA Margin 15.1% 4.6%
. Other Income 40.1 11.6
o K eprec|at|on ..................................................................................................................................................................................... 42293677
...... E |nancecost ....................................................................................................................................................... 5301 ................................ 5401
Profit Before Tax (728.1) (863.1)
- Tax (232.7) (327.0)
Profit after Tax (495.4) (536.1)
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Quarterly Profitability Statem*ent*

*

Particulars (Rs. mn) Q2 FY16 Q2 FY15
Footfall 248123 216,127
Revenue 372.1 357.1

- Raw Material 38.5 28.7

.~ Other expenses 70.2 88.2
EBITDA (62.6) 35.4
EBITDA Margin (16.8%) 9.9%
. Other Income 11.6 _ 10.3 _
- eprec|at|on ................................. TR : 839
...... et B e ety
Profit Before Tax (536.5) (396.1)
- Tax (189.2) (146.8)
Profit after Tax (347.3) (249.4)

13



v

*

Particulars (Rs. mn) FY15 FY14

Footfall 10,64,493 814,924

Revenue 1,894.2 1,038.0
RawMaterial b JBVO 1031
Advertisement, sales and marketing expenses GATO 3990
Employeebenefitsexpense w91 ... 2000
Repairs and Maintenance 708 200
Powerfuelandwatermo sy
Other expenses 395.8 2135

EBITDA 205.2 38.5

EBITDA Margin 10.8% 3.7%
Other Income I 83 21
Brior eriod RS e
Depreciation LT 052
Finance Cost 1,145.7 4725.3

Profit Before Tax (1,719.6) (663.6)
- Tax (648.0) (136.0)

Profit after Tax (1,071.6) (527.6)

14
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Balance Sheet *

Rs. mn Rs. mn Sept-15 Mar-15

Shareholder's Fund . 65992 . 70946 | Non-Current Assets . 160109 | 156364

Share Capital 799.0 799.0 Fixed Assets 14,8731 14,733.2

Reserves & Surplus 5800.3 6,295.7 Non-Current Investments 4.2 4.2

Non-Current Liabilities 9,139.0 10414 .4 - Other Non-Current Assets : 109.4 107.7

LT T P P P P P PP PP PP PP PEP PP

Long Term Borrowings 9114.1 10.393.5 Deferred tax assets (net) 1,024.2 791.5

Current Assets 948.3 4L,0403.7

Long term provisions 24.8 20.9

Inventories 120.1 105.2

T T T T T LT LT LT Lr LT T SRS SRR RSP

Current Liabilities 1,221.0 25311

Short Term Borrowings 475.0 840.0

TE T T T L LT LT LT LTSRS TSRS

o Short-term Loans and 08 .
Other Current Liabilities 533.8 1,401.1 §Advances . .

LT T P P P P P PP PP PP PP PEP PP

Short-term provisions 7.7 5.9 Other Current Assets 356.2 300.1

Total Equity & Liabilities 16,959.2 20,040.1 Total Assets 16,959.2 20,040.1

15
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Use of IPO Proceeds

*

Utilization Amount Amount :
Particulars (Rs. mn) . . Pending Particulars Amount Rs. mn
Planned Utilized R
Utilization
A Fresh Issue 3377.4
Repayment of Debt 2,700.0 2,509.7 190.3
Offer for Sale 368.6
Issue Expenses 303.9 241.2 ©62.7
B Initial Public Offering 3,746.0
General Corporate Purposes 373.4 361.9 11.5
Less: Offer for Sale portion 368.6
Total 3,377.3 3,112.8 264.5 _
C Total Net Fund Raised 3,377.3

* As on 30t September 2015 16
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Some key Non-Promoter, Sharfeholders

* ¥

-

» |ndia Advantage Fund (ICICI Ventures)

= SBI Mutual Fund

= New York Life Insurance (NYLIM) & Jacob Ballas India
= Kotak Mahindra Bank Ltd.

= HDFC Standard Life

= Reliance Mutual Fund

= Bajaj Allianz Life Insurance

= Sundaram Mutual Fund

= Kotal Mahindra Insurance Ltd.

17
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Growth Strategies

*

[ Walkin VV/s Channel & Group Sales J [ Catchment Area J
In Next 2-3 yrs. In Next 2-3 yrs.
Currently Currently
50% 20% 30%
39% 50%
50% 506
61% 75%
20%
B Walkin Bl Channel & Group Sales B Vum + Pun [ ROI Bl Guj + ROM

[ Ticketing & Non-Ticketing J nternational

In Next 2-3 yrs.

Current
35%
24%
76% 65%

Bl Ticketing

55%

Il Non Ticketing
18
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Medium Term Strategies.

-

New Attraction at Adlabs Mumbai ExploringTheme Parks

» Exploriing Theme park project
through a JV model with land
owners in Hyderabad

» Exploring options in Delhi NCR

Qd?
§
S
%)
* Snow Park — (Revenue sharing &
arrangement with no Capex). Expected to vb
be operational by Q4 FY16. &
* Adventure Park — (Revenue sharing §
arrangement with no Capex). Expected to 0&
be operational in FY17. $
* Toadd 3-4rides over the next 5 years S
including one major ride or attraction every ¥
two years

Monetization of Real Estate - Khapoli

* Development of a township project
at Adlabs Mumbai on the 170 acres
of surplus land through a wholly
owned subsidiary

» Opportunity to generate high cash
flow

19
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Positive Mgmeﬁtum

%

Novotel Imagica

: Highest single day footfall of initi i
successfully launched with £ I 187 25\6 bwe ha\éle 'mt,éatﬁd ma;ketlng e
average occupancy of ~67% R eyond catc men_ through Television
achieved in FY 16 campaigns

for September 2015

Exciting Current Trends
Mobile APP launched on Over 1860 agef)ts Channel Partners added in
Android & 10S. Current added since Apr "15. markets of Nashik, Indore,

downloads over 1 lakh Total Agents base over 4250. Rajkot & Hyderabad.

20



For further information, please contact:

Company: Investor Relations Advisors :

Adlabs Entertainment Ltd. Strategic Growth Advisors Pvt. Ltd.

CIN: U92490MH2010PLC199925 CIN: U74140MH2010PTC204285

Mr. Rajesh Kalro Mr. Jigar Kavaiya / Mr. Sudeep Chatterjee
rajesh.kalro@adlabsentertainment.com kiigar@sgapl.net / csudeep@sgapl.net

+91-9920602034 / +91-9870449436

www.adlabsimagica.com www.sgapl.net

21
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