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Integrated One-Stop Wholesome Family Entertainment Destination

Theme Park – Adlabs 

Imagica

Water Park –

Aquamagica

Family Hotel - Novotel
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Positioning
Family hotel will help us position 

Adlabs Mumbai as one-stop a 

destination for entertainment, 

corporate meetings, off-sites and 

other events

Facilities
Apart from being in close proximity, 

the Hotel would also have Banquet 

Halls, Conference Rooms, Specialty 

Restaurants, a Gourmet Bar and 

Recreation Areas

Operations
To be managed under the name 

“Novotel Imagica Khopoli” by Accor 

Group Company

• First Phase of 116 was successfully launched on 16th September 2015

• Average occupancy for the month of September 2015 has been ~67%

43%

13%
5%

5%

5%

14%

18%

Location

Maharashtra Gujarat Delhi / NCR AP MP RoI Intl.
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Occupancy *

* These are early days and with the current inventory
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* As on 30th September 2015



17





















61%

39%

Currently

50%

50%

In Next 2-3 yrs.

75%

20%

5%

Currently

50%

30%

20%

In Next 2-3 yrs.

76%

24%

Current

65%

35%

In Next 2-3 yrs.

45%

55%

International

Walkin Channel & Group Sales

Ticketing Non Ticketing

ROI Guj + ROMMum + Pun
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Company : Investor Relations Advisors :

Adlabs Entertainment Ltd.
CIN: U92490MH2010PLC199925

Mr. Rajesh Kalro
rajesh.kalro@adlabsentertainment.com

www.adlabsimagica.com

Strategic Growth Advisors Pvt. Ltd.
CIN: U74140MH2010PTC204285

Mr. Jigar Kavaiya / Mr. Sudeep Chatterjee
kjigar@sgapl.net / csudeep@sgapl.net
+91-9920602034 / +91-9870449436

www.sgapl.net
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