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Integrated One-Stop Wholesome Family Entertainment Destination 

Theme Park – Adlabs 

Imagica 

Water Park –

Aquamagica 

 

Family Hotel - Novotel 
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238,773

340,460

130,909
104,782

Q2 FY16 Q3 FY16 Q4 FY 15 

300,291 

539,187 

Q3 FY15 

216,127 

Q2 FY15 

367,019 

Q1 FY15 

+23% 

Q1 FY16 Q3 FY14 

248,123 

181,056 

Q2 FY14 Q4 FY14 Q1 FY14 

449,621 

Imagica 

Aquamagica 

364393

549

5441

Q3 FY16 Q4 FY 15 

494 

Q3 FY15 

679 

Q2 FY16 

+8% 

372 

Q1 FY16 

850 

Q1 FY14 Q1 FY15 Q4 FY14 Q2 FY15 Q3 FY14 Q2 FY14 

356 

732 

Imagica 

Aquamagica 

Novotel Khopoli 
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1,95480171
317

1,323

Ticketing 

63 

Retail Total 

Revenue 

F&B Others Hotel 

68% 

16% 

9% 
4% 3% 

Ticket F&B Retail Hotel Other

73271
62

121

458

Others Total 

Revenue 

F&B Retail 

20 

Hotel Ticketing 

63% 

17% 

8% 

10% 3% 

Ticket F&B Retail Hotel Other
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1.2

0.8

9m FY15 

+62% 

9m FY16 

1.1

0.8

+31% 

FY 14 FY 15 

+82% 

1,894.2 

FY 15 FY 14 

1,038.0 

205.2

38.5

FY 15 

+433% 

FY 14 

1,954.1 

9m FY15 

1,399.9 

+40% 

9m FY16 

9m FY15 

168.4 

332.6 

9m FY16 

+98% 

0.4
0.4

+23% 

Q3 FY15 Q3 FY16 

Q3 FY16 

731.9 

Q3 FY15 

679.2 

+8% 

+9% 

Q3 FY16 

135.3 
147.8 

Q3 FY15 
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61% 

39% 

Currently 

50% 

50% 

In Next 2-3 yrs. 

75% 

20% 

5% 

Currently 

50% 

30% 

20% 

In Next 2-3 yrs. 

76% 

24% 

Current 

65% 

35% 

In Next 2-3 yrs. 

45% 

55% 

International 

Walkin Channel & Group Sales 

Ticketing Non Ticketing 

ROI Guj + ROM Mum + Pun 
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Company : Investor Relations Advisors : 

Adlabs Entertainment Ltd. 
CIN: U92490MH2010PLC199925 
 
Mr. Rajesh Kalro 
rajesh.kalro@adlabsentertainment.com 
 
 
www.adlabsimagica.com 

Strategic Growth Advisors Pvt. Ltd. 
CIN: U74140MH2010PTC204285 
 
Mr. Jigar Kavaiya 
kjigar@sgapl.net 
+91-9920602034 
 
www.sgapl.net 
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