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Safe Harbo*ur ¥

This presentation and the accompanying slides (the "Presentation”), which have been prepared by Adlabs Entertainment Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may
not contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company's future business prospects and business
profitability, which are subject to a number of risks and uncertainties and the actual results could materially differ from those in such
forward looking statements. The risks and uncertainties relating to these statements include, but are not limited to, risks and
uncertainties regarding fluctuations in earnings, our ability to manage growth, competition (both domestic and international),
economic growth in India and abroad, ability to attract and retain highly skilled professionals, time and cost over runs on contracts, our
ability to manage our international operations, government policies and actions regulations, interest and other fiscal costs generally
prevailing in the economy. The company does not undertake to make any announcement in case any of these forward looking
statements become materially incorrect in future or update any forward looking statements made from time to time by or on behalf
of the company.



Adlabs - First and Only GlobalScale

Theme Destination in India *

Theme Park — Adlabs
Imagica

ADLABS '
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Water Park —
Aguamagica

Family Hotel - Novotel

NOVOTEL

No. of people visited since opening — OVer 3 mn

Footfalls growth for 9mFY16 — 62% (Y—O—Y)

9m FY16 Revenues / EBITDA (INR mn) - 1,954 / 333

Digital sales as percentage of overall ticket sales - 26%

Agent Network - 4,800 + (up ~5x since December 2014)

116 rooms of Novotel Imagica opened to guest on | 6th Se ptem ber 2015
Awared India's best Theme Park in India's most trusted Brand Awards - 20715
Tripadvisor's Traveler's choice awards — 20715

No. of Rides: indoor/outdoor mix — 39 rides (1 0 |ﬂC|OOI’)

Capacity: breakup by park — 15,000 visitors per day at Imagica and 5,000 visitors per day at

Aquamagica
Highest single day footfall — 1 7,250
Imagica No. of Facebook likes — 920k

No. of Youtube views — 3.6MnN

Integrated One-Stop Wholesome Family Entertainment Destination
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Growing Footfalls & Revenue *
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Total No. Of Guests (nos.)

B imagica 539,187
B Aquamagica 449,621

340,460 367,019 T

300,291
238,773 216,127 248,123

181,056

104,782 130,909

QlFY14 Q2FY14 Q3FY1l4 Q4FYl4 Q1FY15 Q2FY15 Q3FY15 Q4FY 15 QLlFY16 Q2FY16 Q3 FY16

Total Revenue (in mn)

B imagica 850

Bl Aquamagica 732
[ Novotel Khopoli 549 679 4
494
393 364 356

Q1FY14 Q2FY14 Q3FY14 Q4FY14 Q1FY15 Q2FY15 Q3FY15 Q4FY15 Q1FY16 Q2FY16 Q3FY16
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Revenue Breakcup: 9m FY16 *
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9m FY16 Revenue Build-up (Rs. mn) 9m FY16 Revenue Break-up

4% 3%

,,,,,,,,,, EQ3mEm 9%

1323 ] 16%

68%
Ticketing F&B Retail Hotel Others Total mTicket mF&B mRetail = Hotel mOther
Revenue
Q3 FY16 Revenue Build-up (Rs. mn) Q3 FY16 Revenue Break-up
732
62 e 10% 3%
121 [ 8%
””””” 17%
63%
Ticketing F&B Retail Hotel Others Total
Revenue

E Ticket m F&B m Retail m Hotel m Other
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Key Financial Highlights .
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9m FY15 9m FY16 Q3 FY15 Q3 FY16

-
Revenues
~ Q3 FY15 Q3 FY16
;: _______________
EBITDA
-

9m FY15 9m FY16 Q3 FY15 Q3 FY16 FY 14 FY 15

*Figures in INR mn 6



Achieved a milestone of entertaining 3 million guest since launch

= Probably the fastest and highest ramp-up of any outdoor destination

Average occupancy at Novotel Imagica has been ~75% for Q3FY16

= Average room ARR of Rs. 5800+
Highest single day footfall of 14,128 at Imagica in December 2015
Non-catchment contributes ~30% for Q3 FY16

YoY Growth for 9m FY16
= [Footfall: 62%
= Revenue: 40%

= EBITDA: 98%

Significant progress on Snow Park, to be opened to public by Q4 FY16
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Proﬁtability Statement — Q3 & YTQ

Particulars (Rs. mn) Q3 FY16 Q3 FY15 9m FY16 9m FY15
Footfall 449,621 367,019 12,36,931 7,604,202
Revenue 731.9 679.2 1,954.1 1,399.9
_RawMaterial 771 . 574 1904 . M4h4
5 Advertisement, sales and
_marketing expenses 1853 1614 4886 . 3286 .
_Employee benefits expense 1406 .. 1439 GL38 3488
_Reparsand Maintenance 331 w3 1075 466
...... Power, fueland water 497 446 1269 98.0 ..
~ Other expenses . 983 i 123 264.2 294.6
EBITDA 147.8 135.3 332.6 168.4
EBITDA Margin 20.2% 19.9% 17.0% 12.0%
_Otherincome 25 40 426 156
...... Depreciation . 2379 . 2045 . 6608 o 5/2.2 ..
- Finance Cost . 2853 2081 . 8155 838.2
Profit Before Tax -372.9 -363.3 -1,101.1 -1,226.4
- Tax 1210 1394 3538 . 4663
Profit after Tax -251.9 -223.9 ~747 3 -760.1
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Particulars (Rs. mn) FY15 FY14

Footfall 10,64,493 814,924

Revenue 1,894.2 1,038.0
RawMaterial bl JBVO 1031
Advertisement, sales and marketing expenses SATO 3990
_Employee benefitsexpense 190 2000
Repairs and Maintenance 709 200
Powerfuelandwater g
Other expenses 395.8 213.5

EBITDA 205.2 38.5

EBITDA Margin 10.8% 3.7%
OENELINCOME e 183 320
Priorperioditems o 3
Depreciation 915 052
Finance Cost 1,145.7 4725.3

Profit Before Tax (1,719.6) (663.6)
- Tax (648.0) (136.0)

Profit after Tax (1,071.6) (527.6)
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Balance Sheet *
*

Rs. mn Rs. mn Sept-15 Mar-15

Shareholder's Fund . 65992 . 70946 Non-Current Assets . 160109 | 156364

Share Capital 799.0 799.0 Fixed Assets 14,8731 14,733.2

Reserves & Surplus 5800.3 6,295.7 Non-Current Investments 4.2 L2

Non-Current Liabilities 9,139.0 10414 .4 - Other Non-Current Assets : 109.4 107.7

LT T P P P P P PP PP PP PP PEP PP

Long Term Borrowings 9114.1 10.393.5 Deferred tax assets (net) 1,024.2 791.5

Current Assets 948.3 4L,0403.7

Long term provisions 24.8 20.9

Inventories 120.1 105.2

T T T T T LT LT LT Lr LT T SRS SRR RSP

Current Liabilities 1,221.0 25311

Short Term Borrowings 475.0 840.0

TE T T T L LT LT LT LTSRS TSRS

B Short-term Loans and 0.8 .
Other Current Liabilities 533.8 1,401.1 Advances . .

LT T P P P P P PP PP PP PP PEP PP

Short-term provisions 7.7 5.9 Other Current Assets 356.2 300.1

Total Equity & Liabilities 16,959.2 20,040.1 Total Assets 16,959.2 20,040.1

10
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Use of IPO Procdeeds

*

Utilization Amount Amount i
Particulars (Rs. mn) L. Pending Particulars Amount Rs. mn
Planned Utilized —
Utilization
A Fresh Issue 3377.4
Repayment of Debt 2,700.0 2,520.8 179.2
Offer for Sale 368.6
Issue Expenses 303.9 241.2 62.7
B Initial Public Offering 3,746.0
General Corporate Purposes 373.4 361.9 11.5
Less: Offer for Sale portion 368.6
33773 123, 253.4 _
fotal 31239 C Total Net Fund Raised 3377.3

* As on 31st December 2015 11
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Some key Non-Promoter, Sharfeholders

% b

*

» |ndia Advantage Fund (ICICl Ventures)

= SBI Mutual Fund

= New York Life Insurance (NYLIM) & Jacob Ballas India
= Kotak Mahindra Bank Ltd.

= HDFC Standard Life

» Reliance Mutual Fund

= Bajaj Allianz Life Insurance

= Sundaram Mutual Fund

= Kotal Mahindra Insurance Ltd.

12
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Growth Strategies
*

%
[ Walkin V/s Channel & Group Sales J [ Catchment Area J
In Next 2-3 yrs. In Next 2-3 yrs.
Currently Currently
50% 20% 30%
39% 50%
50% 506
61% 75%
20%
B Walkin Il Channel & Group Sales B vum + Pun [l ROI Bl Guj + ROM

[ Ticketing & Non-Ticketing J e

In Next 2-3 yrs.

Current
35%
24%
76% 65%

Bl Ticketing

55%

Il Non Ticketing
13
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Medium Term Strategies,

*

New Attraction at Adlabs Mumbai Exploring Theme Parks

* Exploring Theme park project
through a JV model with land
owners in Hyderabad

» Exploring options in Delhi NCR

Q'Q?
§
S
%)
* Snow Park — (Revenue sharing &
arrangement with no Capex). Expected to vb
be operational by Q4 FY16. &
* Adventure Park — (Revenue sharing §
arrangement with no Capex). Expected to 0&
be operational in H2 FY17. $
* Toadd 3-4rides over the next 5 years S
including one major ride or attraction every ~ &¥
two years

Monetization of Real Estate - Khapol

* Development of a township project
at Adlabs Mumbai on the 170 acres
of surplus land through a wholly
owned subsidiary

« Opportunity to generate high cash
flow

14
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Positive I\/Igmeﬁtum
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Novotel Imagica

- Highest single day footfall of We have initiated marketing coverage

successfully launched with ©
. 14,128 beyond catchment through Television
SWETEEE OCEUpRINTY &1 =75 at Imagica in December 2015 campaigns
for Q3 FY16 2
Exciting Current Trends
Over 1,860 agents _ Lt
Mobile APP launched on e i £ gr "5 Nonh catchmlin; aCt_fls\Cl)?lotlon
Android & I0S. Current addeds pr-1>. as resulted in

downloads aver 1 lakh Total Agents base over 4,800 contribution for Q3FY16

15



For further information, please contact:

Company: Investor Relations Advisors :
Adlabs Entertainment Ltd. Strategic Growth Advisors Pvt. Ltd.
CIN: U92490MH2010PLC199925 CIN: U74140MH2010PTC204285
Mr. Rajesh Kalro Mr. Jigar Kavaiya
rajesh.kalro@adlabsentertainment.com kjigar@sgapl.net

+91-9920602034

www.adlabsimagica.com www.sgapl.net
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