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Company : Investor Relations Advisors : 

Adlabs Entertainment Ltd. 
CIN: U92490MH2010PLC199925 
 
Mr. Rajesh Kalro 
rajesh.kalro@adlabsentertainment.com 
 
 
www.adlabsimagica.com 

Strategic Growth Advisors Pvt. Ltd. 
CIN: U74140MH2010PTC204285 
 
Mr. Jigar Kavaiya / Mr. Sudeep Chatterjee 
kjigar@sgapl.net / csudeep@sgapl.net 
+91-9920602034 / +91-9870449436 
 
www.sgapl.net 
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